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Dear Fellow Members

The Golden Jubilee Budget was released this February much to 

the anticipation of the nation. Budget 2015 sees a continuation of 

the Government’s support to small and medium enterprises (SMEs). 

Singapore Manufacturing Federation (SMF) is also pleased to note that 

the Ministry of Finance has taken into consideration SMF’s feedback 

for Budget 2015, such as the suggestions to provide more efficient job 

matching and up-skilling/re-skilling for the Professionals, Managers, 

and Executives; building a network of businesses with structured 

internship for youths to tap into; and extending the Wage Credit 

Scheme to help SMEs further adjust to the economic restructuring.

In this issue of CONNECT, you will be able to enjoy many exciting 

articles focusing on the areas of productivity and internationalisation, 

both of which are vital for the continued growth of local businesses. 

For example, Singapore Innovation and Productivity Institute (SiPi), a 

Centre of Excellence under SMF, is putting together a Productivity DNA 

MasterClass programme, which helps companies to build a sustainable 

productivity culture. In addition, our Global Business Groups have also 

facilitated two business mission trips to Iskandar and 

Batam, for local companies to explore business 

opportunities there. 

As we celebrate Singapore’s 50th Anniversary of 

Independence, we must surely remember the 

great man whose selfless contributions have made 

Singapore into what she is today. The vibrancy 

of Singapore’s manufacturing industry 

today is a result of our Founder and 

First Prime Minister of Singapore, Mr. 

Lee Kuan Yew’s foresight and gumption. 

The late Mr. Lee made his passing on the 

29th of March 2015, but his legacy will 

continue through us. Together, we can 

and must build a better Singapore.  

 

Douglas Foo 
President 
Singapore Manufacturing Federation

FOREWORD

Chartering new DireCtions

an SMF publication \ www.smfederation.org.sg MICA (P) 153/09/2013   Issue 1  

Chartering New 
Directions for SMF

INTERPOL World: Making the 
World a Better Place

Manufacturing Needs An 
Innovation Boost



C O N T E N T S

executive Committee
President 
Mr. Douglas Foo, BBM
Sakae Holdings Ltd

Deputy President
Mr. Sunny Koh, PBM
Chinatown Food Corporation

Vice President
Dr. Ahmad Magad, JP
II-VI Singapore Pte Ltd

Vice President
Mr. Simon Li
Feoso Oil (Singapore) Pte Ltd

Vice President
Mr. Low Beng Tin
OEL (Holdings) Ltd

Vice President 
Mr. Patrick Chang
Paclin Office Products Pte Ltd

Vice President 
Mr. Adam Hamid
Naina Mohamed & Sons Pte Ltd

Honorary Secretary
Mr. Ryan Chioh
FarEastFlora.com Pte Ltd

Honorary Treasurer
Mr. Saw Ken Wye
CrimsonLogic Pte Ltd

Emeritus President 
Mr. George Huang, PBM, DSM
Amoy Canning Corporation (S) Ltd

Mr. Birch Sio
Concord Associates Pte Ltd

Mr. Billy Wong
Metrohm Singapore Pte Ltd

Mr. Tay Jih-Hsin
Swee Hin Power Systems Pte Ltd

Dr. Moh Chong Tau, PBM
Makino Asia Pte Ltd

Mr. Samson Wong
Asia Pacific Breweries (S) Pte Ltd

industry group Chairmen
Automation Technology
Mr. Billy Wong
Metrohm Singapore Pte Ltd

Building Products & 
Construction Materials
Mr. Rowan Tan
DORMA Far East Pte Ltd

Electrical, Electronics & 
Allied Industries
Mr. Tay Jih-Hsin
Swee Hin Power Systems Pte Ltd

Energy & Chemicals
Mr. Simon Li 
Feoso Oil (Singapore) Pte. Ltd

Food & Beverage
Mr. Sunny Koh 
Chinatown Food Corporation

Lifestyle
Ms. Zhang Jia Lin
Inflo Health Sciences Pte Ltd

Life Sciences
Dr. Stuart Koe
ICM Pharma Pte Ltd

Medical Technology 
Mr. Albert Lee
Singapore Johnson & Johnson 
Pte Ltd

Metal, Machinery &
Engineering
Mr. James Wong
O. E. Manufacturing Pte Ltd
 
Packaging Council of 
Singapore
Ms. Annabelle Tan
Brite Koncept Pte Ltd

NB: In alphabetical order by 
industry group

Dr. Ong Siew Hwa
Acumen Research Laboratories  
Pte Ltd

Ms. Angeline Suparto
Angeline Suparto Law Corporation

Mr. Pious Jung
CJ Korea Express Asia Pte Ltd

Mr. Yeo Cheong Guan
Eng Bee Paper Merchant Pte Ltd

Mr. Philip Lee
KPMG LLP

Mr. John Kong
M Metal Pte Ltd

Mr. Tan Boon Chong
Schneider Electric Singapore Pte Ltd

Mr. Lim Meng Wee 
SP Consulting (International) Pte Ltd

NB: In alphabetical order by company

sMF secretariat 
Mr. Lam Joon Khoi
Secretary-General

Dr. Michael Teng
Assistant Secretary-General

*Information is correct as of Apr 2015.

JTC Dialogue on Singapore’s Industrial 
Landscape  
 
SMF on Budget 2015  07

Highlights from MTI Committee of 
Supply Debate 2015 08

Local Enterprises Explore Business 
Opportunities in Vietnam, East China 09

SMF Ushers In Year of the Goat

Extraordinary General Meeting 10

SMF and SIT to Upgrade Manpower 
Capabilities in Productivity

SMF Partners with People’s Association 
in Senior Academy Programme 11

 NEWS AND UPDATE

C O U N C I L  M E M B E R S

Facilities Rental 

SMF Welcomes You! 31

NETWORKING

VISITORS TO SMF

A Leg Up For The Future of 
Manufacturing in Singapore 23

Bizsafe Makes Business Sense 24

 EDITORIAL

Understanding Iskandar:  
Food Technology Industry 12 

Doing Business in Batam 13

BeautyAsia 2015 Returns with 
Delectable Beauty Treats 15

INTERPOL World - Making the 
World a Safer Place 16

GLOBAL CONNECTIONS

New Consumers and Emerging  
Trends in Retail Industries 25

Are You Productive or Busy?  27

Gaining a Head Start 28

SMF-SDO Launched New Standards  
in Waste Management 29

Young Talents in the Manufacturing 
Industry               30

Importance of Forklift Training 31

      CENTRES OF ExCELLENCE 

Visitors to SMF 05

INDUSTRY FOCUS

Chartering New Directions for SMF 17

Chartering New Directions for SMF 18

Manufacturing Needs An  
Innovation Boost 20



reflect5
mobile car detailing

Premium Car-Detailing service at your door step.
We know looking good is not enough today. 
What you drive speaks of your status and personality. 
However, how it looks speaks a lot about you.

We use only the best available carnauba wax developed 
for connoisseurs and perfectionist to deliver the deepest possible shine.

Please visit our website:
www.brand5.sg/reflect5

reflect5 by BRAND 5 PTE LTD     TEL : +65 81692204     Email: reflect5@brand5.sg

C

M

Y

CM

MY

CY

CMY

K

A4 AD.pdf   1   2/21/11   2:09 PM



   

A Tribute to Mr. Lee Kuan Yew, 
The Father of Singapore’s Manufacturing Industry

The Singapore Manufacturing Federation (SMF) mourns 
the passing of Mr. Lee Kuan Yew, Founding Father of modern 
Singapore and the nation’s first Prime Minister. 

Since independence, SMF has seen a remarkable transformation 
of the manufacturing sector. Starting out with scarce resources, 
no hinterland to speak of, and lacking the necessary expertise 
to start a major manufacturing industry, never did we, or 
the international community, dream that we could be the 
Singapore we are today – a prosperous country with a thriving 
manufacturing hub. 

During our early years, Mr. Lee and his team worked tirelessly 
to build foreign investors’ confidence in Singapore. This was an 
uphill task as Singapore was considered by the MNCs to be too 
risky. Undeterred, he encouraged multinational corporations 
to invest in Singapore through an “open-door” economic 
policy. His confidence and policies eventually won their trust 
and he successfully attracted the MNCs to our shores. Major 
manufacturers like General Electric, Seagate, Sony set up 
facilities in Singapore.

In a March 1992’s speech at SMF’s 60th Anniversary Dinner and 
Tribute Dinner for Mr. Lee, he commented: 

“The MNC’s were a big part of this growth. This has 
transformed Singapore from an entreport to an economy 
with substantial manufacturing base.”

Mr. Lee Kuan Yew also knew that it was important to build a 
robust infrastructure to support his bold industrialization 
plans. The Jurong Industrial Estate is one example that bears 
testimony to Mr. Lee’s foresight. 

He set out to convert swampland along the west coast of 
Singapore for factory use in 1961. This was not only difficult; 
it was also very risky as it involved massive investment. Many 
Singaporeans doubted the plan but Mr. Lee’s foresight proved 
to be right.  By 1968, more than 150 factories were operating  
in Jurong.

Building on the earlier successes, further initiatives over the 
years took off such as the development of business parks, wafer 
fabrication and Jurong Island to attract foreign investments in 
R&D and high-tech manufacturing capabilities.
  
Mr. Lee’s wisdom and strong intellect has won deep respect 
from the international community. His contributions and 
influence have gone global. Many countries have benefited 
from Singapore’s successes as they developed business parks 
using Singapore’s models. 

Today, manufacturing remains a key sector, contributing close 
to a fifth of the nation’s GDP and providing more than half a 
million employment across diverse manufacturing jobs.

Mr. Lee Kuan Yew was a selfless entrepreneur of an enduring 
enterprise called Singapore Inc. In building Singapore, he 
never became preoccupied with his own gains. His courage in 
overcoming the odds is an example for all of us to follow as we 
confront the challenges ahead. 

SMF salutes Mr. Lee for his immeasurable contributions to this 
nation and the manufacturing industry. At his State Funeral 
Procession on 29 March 2015, SMF was honoured to pay a last 
farewell to the Father of Singapore’s manufacturing industry. 
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VISITORS TO SMF

3 February 2015
SMF received a visit from the 
National Productivity Council 
of India 

Visitors to SMF 

26 February 2015 
SMr. Douglas Foo, SMF President, greeted the 
High Commissioner of Pakistan, His Excellency 

Tanveer Akhtar Khaskheli 

26 February 2015  
Mr. Douglas Foo (front row, 2nd from 
right), SMF President, together with 
SMF Vice Presidents Mr. Simon Li (front 
row, 2nd from left) and Mr. Adam Hamid 
(back row, 1st from left), welcomed His 
Excellency Mr. Javad Ansari (first row 
3rd from left), Ambassador of Iran to 
Singapore
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2 March 2015  
The first lunch cum networking 
session jointly organised by SMF 
and Singapore-German Chamber 
of Industry and Commerce (SGC)

4 March 2015   
Mr. Douglas Foo, SMF 
President (front row, 3rd 
from right), together with 
Mr. Sunny Koh (back row, 
2nd from right), SMF Deputy 
President, and Mr. Patrick 
Chang (back row, 3rd from 
right), SMF Vice President, 
welcomed the new Vietnam 
Ambassador to Singapore, 
His Excellency Nguyen Tien 
Minh (front row, 3rd from left) 

10 March 2015  
(Left to Right): Mr. Lam Joon Khoi, SMF 
Secretary-General; Mr. Peter Huber, 
Chairman of Swiss Business Association; 
His Excellency Thomas Kupfer, 
Ambassador of Embassy of Switzerland 
to Singapore; Mr. Douglas Foo, SMF 
President; Ms. Emmeline Lam, Director 

of SMF Global Business Groups

VISITORS TO SMF
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NEWS AND UPDATE

JTC Dialogue on Singapore’s Industrial Landscape 

Singapore Manufacturing Federation (SMF) was pleased to 
be invited to a dialogue session with JTC Corporation on 20 
January 2015, to exchange industry opinions and discuss future 
developments of the industrial landscape. 

The dialogue was hosted by JTC Chairman Dr. Loo Choon 
Yong and CEO Mr. Png Cheong Boon at the JTC Summit. SMF 
President Mr. Douglas Foo, and Deputy President Mr. Sunny 
Koh, led close to 20 SMF Council Members and Industry Groups 
representatives in attending the dialogue.

The dialogue presented JTC’s current and ongoing projects, 
including its various next generation industrial facilities to 
support the industry clusters. In addition, the presentation 
offered a sneak preview of JTC’s soon-to-launch industrial 
projects, as well as updates on the various policies on subletting 
and assignment of lease. Council Members and Industry 
Groups representatives also provided feedback to industrial 
land-related issues, and gained a better understanding on the 
vision and development plans of JTC. 

JTC Chairman Dr. Loo said during the dialogue: “Given limited 
land, we have to find other ways to overcome the constraints 
and to optimise land use. It is important that industrial land be 
used to aid manufacturing activities and industrial growth.”

Mr. Douglas Foo, SMF President, said: “The dialogue is an 
enlightening and informative session for the SMF members, 
who will now have a better understanding on how to align our 
visions and work together for the better of the economy. I would 
like to urge JTC to update the industry and involve us on how 
these projects will be evolving, so that we can collaborate on 
helping the industry to be future-ready. At the same time, I 
urge our members to do scenario-planning for the next three 
to five years, and look closely at how innovations can help their 
businesses.”

SMF on Budget 2015 

Refer to Page 23 for a special editorial on in-depth analysis of Budget 2015!

Budget 2015, also widely known as the Golden Jubilee 
Budget, was announced on 23 February to an anticipation-
filled nation. The Budget sends a clear signal that the 
economic transformation that Singapore has embarked on 
several years ago must continue in order for the nation to be 
future-ready and remain globally competitive. 

This year’s budget takes major steps in these areas: 
investing in the skills of the people, infrastructure, 
economy restructuring through innovation and 
internationalization, as well as enhancing social support 
for the seniors and middle-income families. 

In Budget 2015, Deputy Prime Minister and Minister of 
Finance Mr. Tharman Shanmugaratnam highlighted the 
importance of helping Singaporeans to develop deep skills 
and industry-relevant expertise required for Singapore’s 
future growth clusters through the SkillsFuture initiatives. 
The identified five growth clusters of the future are: 
Advanced Manufacturing, Applied Health Sciences, Smart 
and Sustainable Urban Solutions, Logistics and Aerospace 
as well as Asian and Global Financial Services. 

Another notable announcement in the Budget was the 
recalibration of foreign worker levies to give industries time 
to adjust to the pace of the tightening of foreign labour. 
Levy increases for both S Pass and Work Permit Holders will 
be deferred by a year to 1 July 2016, while levy rates for the 
manufacturing sector will be kept unchanged until June 2017. 

Mr. Tharman had commented that the “manufacturing 
sector is making good progress in terms of productivity”. 
He also encouraged the construction sector to hire “skilled 
labour instead of unskilled”. 

Singapore Manufacturing Federation (SMF) is pleased 
to note the government’s recognition that the crux of 
economic transformation lies in our people. In this regard, 
SMF believes that SkillsFuture is relevant and timely to 
prepare Singaporeans to support the continuous growth 
of the manufacturing industry. 

Additionally, the freeze in foreign workers levy for the 
industry is also welcomed by SMF. Local manufacturers will 
now have more time to explore ways to transform through 
innovation and internationalization. 

The annual dialogue with JTC proved to be a valuable platform to facilitate 
communication between the government and the manufacturing industry
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NEWS AND UPDATE

Local Enterprises Explore Business Opportunities in Vietnam, 
East China
Helping local companies to internationalise is always at the 
core of Singapore Manufacturing Federation (SMF)’s mission. 
As early as two decades ago, the late Mr. Lee Kuan Yew had 
already been advocating for Singaporean businesses to expand 
into the ASEAN region. During SMF’s 60th Anniversary and 
Tribute Dinner to the then Senior Minister Mr. Lee Kuan Yew, 
on 30th March 1992, Mr. Lee had pointed out that “Singaporean 
business should expand first into the ASEAN region before 
venturing further afield. ASEAN is the fastest-growing region 
in the world” and that the prospects are good for businesses to 
venture abroad. 

On 26 March 2015, SMF jointly organised a seminar cum 
networking session with the Embassy of the Socialist 
Republic of Vietnam and Vinh Phuc People’s Committee.

Some 80 members of the Singapore business community 
benefitted from the presentations on the business 
opportunities in the Vinc Phuc Province, Vietnam. 
The participants gained a better understanding on the 
province’s current economic status, investment climate, 
and the industrial parks available in the area. The 
presentations were followed by a networking session, 
which provided a valuable platform for Singapore 
companies to interact with Vietnamese government 
officials and private sector enterprises. 

The Vinh Phuc province is strategically located in the key 
economic regions of the North and Hanoi Capital with 
a population of one million. For close to two decades, 
the province has been achieving an average annual 
growth of 14.8%, sealing its ranking as one of the top 
ten provinces and cities in Vietnam. The key sectors of 
growth are construction, manufacturing and services. 

In his speech, Mr. Sunny Koh urged local companies 
to “adopt a forward thinking and regional mind-set”. 
He also added that “collaborations with Vietnamese 
businesses will offer new value and growth for our local 
companies”.

In today’s context, having a strategic process to internationalise 
is more important than ever. Emerging markets in the ASEAN 
region are not to be neglected; at the same time, China remains as 
an attractive investment destination. In March, SMF organised 
two seminars on doing businesses in Vinh Phuc province of 
Vietnam, and in Huai’an city of the Jiangsu province, China. Mr. 
Sunny Koh, SMF Deputy President, attended both events as the 
Guest-of-Honour. 

In view of developing mutually beneficial Sino-
Singapore business opportunities, SMF, together with 
the Municipal Government of Huai’an City and the 
Jiangsu Representative Office of Trade and Investment 
(Singapore), organised an investment promotion 
seminar for local companies keen on expanding their 
corporate footprints to East China.

The same event was also held last year and had positive 
feedback and response. This year, the seminar was held 
on 31 March at the Shangri-La Hotel, with around 80 
participants in attendance.

The city of Huai’an is located in China’s Jiangsu Province 
and is regarded as a key link between two of China’s most 
economically vibrant areas: the Yangtze River Delta and 
the Bohai Economic Rim. With multinationals such as 
Microsoft, Carrefour, and Foxconn setting up factories 
in Huai’an’s Economic and Technological Zone, the city’s 
officials have turned their eyes to Singapore, which is 
regarded as one of China’s biggest trade partners.

One of the participants reflected: “We have always 
wanted to venture into the China market. Making the 

right choice on where to invest is an important 
first step for SMEs like us. This seminar 

has been useful in helping us 
learn more about the business 
environment in Huai’an, 
which could be an investment 
destination for us.”

After the seminar, the delegation and VIPs were joined by Mr. Sam 
Tan, Prime Minister’s Office and Ministry of Culture, Community and 
Youth, at the private lunch

In recent years, emerging markets such as Vietnam has drawn the 
interest of local businesses 

Mr. Sunny Koh gave the opening remarks
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SMF Ushers In Year of the Goat 

On 26 February 2015, Singapore Manufacturing Federation 
(SMF) ushered in the Year of the Goat with a lively and joyous 
Lo-Hei cum lunch session. Over 150 SMF members, Council 
Members, and SMF staff participated in the celebration. 

Prior to the Lo-Hei event, SMF members and Council Members 
attended the Extraordinary General Meeting (EOGM). Following 
the EOGM, the members proceeded to the SMF Concourse for 
the celebration. 

In his welcome address, Mr. Douglas Foo, SMF President, said: 
“The manufacturing industry is making good progress in terms 
of productivity. Indeed, many companies have been moving 
beyond the basic productivity solutions, shifting away from 
mere cost-cutting measures and towards more value-creating 
activities. At SMF, we firmly believe that innovation is the next 
step forward. Hence, I would like to commend our members 
that have taken innovative measures towards improving their 
productivity.”

He also added that in the coming New Year, SMF will “continue 
to champion the interests of the manufacturing industry and 
[SMF] members.” 

The atmosphere in the concourse hall was jubilant as guests 
wished one another a prosperous year ahead, before starting the 
Lo-Hei session. This was soon followed by a sumptuous buffet 
lunch, which drew the celebration to a satisfying conclusion. 

Extraordinary General 
Meeting 
An Extraordinary General Meeting (EOGM) was called 
to order to amend an article in the Constitution, which 
stipulates that physical copies of SMF’s Annual Reports 
and Financial Statements must reach members at least 
five days before the Annual General Meeting (AGM). 
However, high Internet accessibility and excellent 
communication network in Singapore has allowed 
SMF to reach out to members through online means 
with ease and reliability. Hence, it was proposed 
that soft copies of the Annual Report, together with 
Financial Statement, to be made available online for 
members’ perusal and reference.  

The members unanimously agreed to the amendments. 

Together with Mr. Foo and Mr. Sunny Koh (SMF Deputy President), the SMF Council Members wished everyone a Happy and Prosperous Chinese New Year

A big thank-you to the generous sponsors who lent their support to the event: 
The sponsors received couplets with Chinese New Year blessings as tokens of 
appreciation

10

Adding to the festive cheer, there was also a “Best Dressed Competition”, in 
which six participants with the best Chinese New Year attire were invited on 
stage to receive their prizes



The Senior Academy Programme was officially launched by Dr. Amy Khor, 
Senior Minister of State for Health and Manpower
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SMF and SIT to Upgrade Manpower Capabilities in Productivity 

Singapore Manufacturing Federation 
(SMF) and Singapore Institute of 
Technology (SIT) signed a Memorandum 
of Understanding (MoU) on 30 January 
2015. The MoU was signed by Mr. Douglas 
Foo, SMF President, and Professor Tan 
Thiam Soon, SIT President. Mr. Ng Cher 
Pong, Chief Executive of Singapore 
Workforce Development Agency (WDA) 
witnessed the signing. 

To keep pace with economic changes, 
Singapore’s manufacturing industry is 
shifting from labour-intensive activities 
to ones that are more technologically-

advanced and knowledge-based. Under 
the MOU, SMF and SIT hope to address 
the manufacturing industry’s need 
to overcome the existing manpower 
crunch through the development of a 
sustainable workforce of innovation-
driven graduates equipped to tackle 
productivity challenges.

Working in tandem, SMF and SIT will 
identify gaps in national manpower skills 
in the manufacturing industry, and to 
collaborate on productivity enhancement 
projects. As the first step under the 
MoU, SMF will assist in identifying ten 
member companies to participate in 
SIT’s Integrated Work Study Programme 
where students will undergo between 8 
to 12 months of relevant work with these 
companies. In addition, SMF will also offer 
ten positions in its Business Immersion 
Programme (BIP) to the SIT students.  

The BIP is part of a structured internship 
programme that is collectively supported 
by SMF’s Centres of Excellence. Through 
the programme, students will be able 
to gain a better understanding on 
productivity tools and will be given real-
world exposure to business applications, 

(L-R): Mr. Douglas Foo, SMF President; Mr. Ng 
Cher Pong, WDA Chief Executive; Professor Tan 
Thiam Soon, SIT President

SMF Partners with People’s 
Association in Senior Academy 
Programme 

As the famous Chinese saying goes: “Live till old age, learn 
till old age”. This is manifested in the new Senior Academy 
Programme, which was officially launched on 17 February 2015 
by the People’s Association (PA), to help senior citizens pick up 
life and work skills. 

Singapore Manufacturing Federation (SMF) is proud to partner PA in implementing 
the programme’s Golden Work Series, which is the economy track of the Senior 
Academy. In this tie-up, SMF will help to garner the interests of its member companies 
which can provide casual and part-time employment opportunities for the Senior 
Academy participants. In addition, SMF will also provide inputs on the development 
of the course offerings under the Golden Work Series, to best match the needs of the 
manufacturing industry and to increase work and learning opportunities for the 
senior citizens.

The programme can be a mutually beneficial platform for both potential employers 
and the participating senior citizens – the former will have an additional channel to 
recruit manpower for their businesses, while the latter can learn industry-related skills 
and earn additional income at the same time. Participants will be engaged in light 
labour work, such as packing and gift wrapping. 

Members who are interested to employ 
Senior Academy participants may contact 
SMF at chuasiewlian@smfederation.org.
sg or call 68263130

focusing on manufacturing companies 
and small and medium-sized enterprises.

Mr. Foo said: “There is a need to be 
more focused on applied learning and 
technical skills. Hence, SMF is pleased 
to work with SIT to develop market and 
industry-ready graduates. SkillsFuture 
requires the active participation and 
ownership of stakeholders from across 
the Singapore landscape. SMF is pleased 
to play a part in this national movement 
to train and develop talent for the 
manufacturing sector.”

In his speech, Mr. Foo also expressed 
SMF’s wish to deepen partnership with 
SIT by “developing other initiatives and 
productivity projects.”

Professor Tan Thiam Soon said: “SIT’s 
partnership with SMF is a significant step 
for us to contribute towards Singapore’s 
productivity needs and talent training. 
We envisage that our collaboration 
will help to bridge the gap between 
technological advancement and existing 
industry practices, and help companies 
raise their productivity levels.”

The launch was held at Gek Poh Ville 
Community Centre, with Senior Minister 
of State for Health and Manpower, Dr. Amy 
Khor, gracing event as Guest-of-Honour. 
Mr. Sunny Koh, Deputy President of SMF, 
and SMF Council Member Mr. Birch Sio 
attended the launch on behalf of SMF.
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Understanding Iskandar: Food Technology Industry 

Singapore Manufacturing Federation (SMF), in collaboration 
with SPRING Singapore, the Malaysian Investment 
Development Authority (MIDA) and Iskandar Regional 
Development Authority (IRDA) organised a business mission to 
Iskandar Malaysia on 28 January 2015. 

The mission was specially organised with the intention of helping 
local food companies explore new business opportunities and 
to identify trade and investment trends in Iskandar Malaysia. 
With a huge-turn out of 102 participants, this one-day business 
mission was led by Mr. Sunny Koh, SMF Deputy President. 

The first part of the mission included a seminar on Iskandar’s 
Food Technology Industry at the Orchard Ballroom of Thistle 
Hotel in Johor Bahru, where speakers presented various topics 
of interest such as food innovation and technology, government 
incentives, opportunities for halal products, and investment 
climate of Malaysia’s food industry.

As the mission leader and the Chairman of the SMF Food and 
Beverage Industry Group, Mr. Sunny Koh delivered the welcome 
remarks at the beginning of the seminar. In his speech, Mr. 
Koh identified Iskandar as “one of Malaysia’s most progressive 
economic regions”. He also shared with the participants on how 
Singapore and Iskandar could play a complementary role to 
each other for the manufacturing sector, and how to “harness 
the operational synergy offered by both”. 

Mr. Sunny Koh delivered an insightful speech 

The well-received seminar was jointly organised by MIDA, IRDA, SPRING 
Singapore, and SMF

A productive networking session 

Participants were introduced to the benefits of setting up business in i-Park

To further illustrate his point, Mr. Koh said: “Primary 
and secondary manufacturing can be split between the 
manufacturers in Iskandar and Singapore, depending on 
where you are exporting the final product. Manufacturers can 
perform their financial analysis and find out whether Iskandar 
or Singapore has the most favorable trade terms with the 
importing country, so that they can enjoy the lowest or even 

zero import tariffs. If you are a manufacturer of Ready Meals 
such as Assam Fish with Rice, one party can produce the Rice, 
while the other the Assam fish.”

After the conclusion of the seminar, a business matching session 
was conducted for Singapore and Malaysian companies that 
were eager to foster business ties with each other. The rewarding 
session was then followed by a sumptuous buffet lunch.

After the seminar and lunch, the participants set out on the 
second part of the business mission, which involved an on-site 
visit to AME’s i-Park at Indahpura. During the industrial site tour, 
participants were introduced to the features and facilities available 
at i-Park. The participants also witnessed first-hand what a newly 
built factory building in i-Park was like.

As the mission came to an end, many participants reflected 
positively on the trip. One participant described it as “both 
fruitful and informative”.

Mr. Zullikhan Abdullah, Managing Director of The Ideas Empire 
Pte Ltd, gave a more eloquent response. He said: “We are 
developing a new flavouring in Singapore and trying to figure 
out what would be our next step in going into the Halal market. 
Hence, the seminar earlier was very useful to me, as it helped to 
gain a better understanding on Malaysia’s whole food industry, 
including Halal market and infrastructure. The networking 
session has also helped me to identify Malaysian connections 
to further my business.”
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Doing Business in Batam

Batam is the largest city in the Riau Islands Province of Indonesia and the third 
largest city in the Sumatra area. Batam is a free trade zone which lies on one of the 
world’s busiest shipping lanes between Sumatra and Singapore, and located 20km off 
Singapore’s south coasts. 

The Singapore Manufacturing Federation (SMF) believes in identifying business 
opportunities, opening new markets and fostering collaborations for the benefits of its 
members. As part of the Business Expansion Programme (BEP), SMF organised a one-
day mission trip to Batam, Indonesia on 10 February 2015. It was a fruitful learning trip 
as the Singapore delegation gained many useful insights in doing business in Batam. 

The one-day mission trip to Batam was timely where the delegation saw how 
Batam could potentially be a cost-competitive place to do business compared to 
Singapore. During the trip, they were exposed to new business, investment and trade 
opportunities. They also learnt how to set up a business operations and about the tax 
structure in Batam. The learning trip culminated in the visit to Panbill Industrial Estate 
where the delegation was impressed by the infrastructure, facilities and sustainability 
of the estate.

Panbill Industrial Estate is a US$300million project development spanning 200 
hectares of prime land on Batam Island. The estate boasts a state-of-the-art, integrated, 
and self-sustainable Industrial Township concept which is divided into four different 
areas: industrial, commercial, residential and public. Panbill is committed to providing 
world-class manufacturing services, infrastructure, and one-stop services to investors. 
SMF collaborated with Panbill for this mission trip. 

Factory Tour of PT Nittoh Presisi Indonesia

Group photo of the participants with representatives from Panbil Industrial Estate, BIFZA & Indonesia 
Municipal office

“This mission trip was very well organised 
and we were able to gain useful insights 
in expanding our operations in Batam. 
I found the learnings on tax structure 
useful and the visit to Panbill Industrial 
Estate eye opening. I believe many 
manufacturers recognised the challenge 
in Singapore and the opportunity 
offshore, what we need is a starting point 
or a spark to light the fire. I am grateful 
to SMF and Panbill for being that spark 
today. I hope SMF will continue to 
organise more of such missions in the 
future”, said one of the participants at the 
mission trip. 

SMF would like to thank Panbill for 
hosting the delegation. Businesses 
that are interested in SMF’s 
Business Expansion Programme 
(BEP) or the Panbill Industrial 
Estate, may contact Mr Alec 
Soong at alecsoong@smfederation.
org.sg. You may also find more 
information on our website, http://
bep.smfederation.org.sg/

Why Batam?
• Close proximity to Singapore and Malaysia

• Competitive cost of land, labour and utilities are favourable for capital intensive industries

• Labour is also easily available as thousands of new workers from Sumatra and the Java islands go to Batam to look for  
 jobs, which are sometimes scarce in their home provinces. 

• As a free trade zone, Batam offers several tax incentives to businesses that use the area for manufacturing and exports.  
 Goods delivered to Batam and among the companies inside the free trade zone are exempted from import duties. 
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BeautyAsia 2015 Returns with Delectable Beauty Treats 

BeautyAsia, the region’s premium beauty trade exhibition for 
the beauty, spa, and wellness industry, was back for its 19th run 
at the Suntec Singapore Convention Centre. Held over three 
days from 28 – 30 January, the exhibition presented a line of 
fascinating beauty products, holistic wellness products, and 
cutting-edge beauty equipment. Singapore Manufacturing 
Federation (SMF) led 50 companies under the Singapore 
Pavilion in this annual beauty trade show. 

BeautyAsia 2015 was a huge success attracting regional 
exhibitors from Korea, Japan, Taiwan, and Singapore. It 
showcased many novel products and held Singapore’s first 
eyelash competition, Eyelash Asia2015.

BeautyAsia, which incorporates SpaAsia, HealthAsia and NaturalAsia, is an 
effective networking platform for industry professionals from around the region 
to showcase their “new-to-market” products, build business leads and learn 
more about the current and upcoming beauty trends

GLOBAL CONNECTIONS

Nila Singapore Pte Ltd

Nila specialises in aromatherapy and 
focuses on holistic therapy and wellness 
using authentic pure essential oils 
that are paraben free and contain no 
artificial colouring. It was Nila’s first time 
participating in BeautyAsia. 

“Although there was lacklustre response 
on the first day, the response picked 
up quickly after we decided to do live 
demonstrations for our Sugar Wax. The 
Sugar Wax is so pure and natural that 
you can even eat it”, said Ms. Adeline 
Lim, Director, Nila Singapore Pte Ltd. 
The Sugar Wax is a new product of the 
company to minimise trauma and 
discomfort to the skin, and is gentle 
enough to go over the same area twice. 

Nila has been a member of SMF for over 
a year. The company has plans to expand 
into the region such as India because of 
the opportunities in the emerging market. 
“We hope to use SMF as a networking 
platform and tap on SMF resources in our 
expansion (to India). We need discerning 
consumers to appreciate the difference 
between natural and processed products, 
and there’s work to be done to increase 
awareness of our products”, said Ms. 
Adeline Lim.

Nila’s new product – The Sugar Wax 

Dione International Pte Ltd

Dione International is an exclusive 
distributor of several Korean skincare 
and haircare brands in Asia. This was 
the fourth consecutive year Dione 
had participated in BeautyAsia. 
The company had just introduced 
“Junolux” - a novel medical-grade 
Intense Pulse Light (IPL) system 
effective for hair and pigmentation 
removal, to the market. The novel 
equipment boosts state-of-the art 
technology that can reduce heat 
emission and deliver treatment 
three times more effective than the 
current offerings. The company also 
provides training and certification to 
practitioners. 

House of Aroma Pte Ltd

House of aroma is the “go-to” supplier 
for small to large scale beauty, spa and 
fragrance manufacturing. The company 
does custom product development and 
manufacturing, and is also the distributor 
of various beauty products in the 
region. As a GS1 Singapore member, the 
company had participated in BeautyAsia 
on three occasions. 

This year, the company showcased its 
best-selling range, BioStrataTM. This is an 
internationally known brand of skin care, 
spa and health care products originating 
from Canada, and what differs from 
some of the over-the-counter products, 
is that BioStrataTM loads its products 
with active ingredients to increase their 
efficacy. 

“I find it very useful to implement GS1 
barcoding because it improves the 
traceability and accountability of my 
products. Especially on the retail front, I 
do need barcodes to display my items on 
the shelves for example in Watsons”, said 
Mr. Daniel Pao from House of Aroma. 

House of Aroma received good response at this 
year’s BeautyAsia 

Dione International at the BeautyAsia 2015

“The response for this year is 
slower compared to previous years. 
Beauty salons and spa owners are 
reducing their expenses because 
of the tightening economy. We are 
expanding our business and it is 
timely for us to join SMF. SMF can 
provide information, consultancy and 
assistance on the types of funding 
we can use to help fund our business 
expansion”, said Ms. Clara Chng, 
CEO and Managing Director, Dione 
International Pte Ltd. 



INTERPOL World - Making the World a Safer Place

Singapore Manufacturing Federation (SMF) organised the 
Singapore Pavilion at the inaugural INTEPOL World trade show 
that commenced from 16 – 18 April 2015, with 39 participating 
local companies. Bringing police and other law enforcement 
agencies together with security solution professionals, INTERPOL 
World 2015 garnered global attention from 190 countries and 
presented an excellent opportunity to identify, develop and share 
security challenges and solutions. Mr. S. Iswaran, Minister of 
Trade and Industry, graced the opening ceremony. The Singapore Pavilion drew in a crowd of interested delegations and visitors

VX-Ray can scan vehicles from saloon cars to mini-
vans and small trucks

The slim and light rugged series from L-R: The 
Handheld, Tablet, and Notebook 

Mr. Karanvir Singh, CEO of Kommlabs, 
presenting the watch

GLOBAL CONNECTIONS
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Tele Radio

Established for its security systems, Tele 
Radio was there to introduce one of their 
new products – Vx-Ray, a vehicle screening 
system that uses radiation imaging 
technology to inspect the interiors of 
vehicles for items like contrabands and 
explosives. Not only do they have a top-
down screening of the vehicle, Vx-Ray 
features a side screening as well – an added 
advantage for security operators. Vx-Ray 
also complies with radiation-safe standards 
set by the World Health Organisation and 
American National Standards Institute, 
thus eliminating the inconvenience for 
driver and passengers to get out of their 
vehicle during the screening. 

Kommlabs

Having been in business for 20 
years, focusing on homeland 
security solutions, Karanvir Singh, 
CEO of Kommlabs understands that 
each country has its own unique 
requirements and challenges where 
safety is concerned, thus the need 
to provide solutions based on 
individual conditions.

Today, Kommlabs concentrates on 
providing distributed intelligence 
at an affordable price. SMF was 
shown a watch developed not just 
for homeland security but also for 
elderly care. In times of need, help is 
just a press of a button away, as the 
user can make a call for assistance 
with the watch. Furthermore, the 
watch reveals the location of the 
user, advantageous in the event that 
the user is unable to speak.   

Being the first trade show Kommlabs 
has participated with SMF, Mr. Singh 
expressed hope for more of such 
opportunities to work with SMF in 
future. 

SCST
SCS Technologies Pte Ltd (SCST) 
specialises in manufacturing 
military processing systems that can 
endure extreme environments. Its 
participation in the trade show featured 
the latest slim and light rugged system, 
designed to cater to both the army and 
homeland security officers. Moreover, 
the ruggedness and can be customized 
to best suit the requirements of their 
customers. 

On the lookout for overseas and local 
partners to distribute their products, 
the trade show has been rather 
successful for them so far. “We have 
introduced our new software algorithm 
solution today and have met local 
and overseas potential partners that 
are keen on our products. Like the 
exhibitions that we have been on with 
SMF, we’ve managed to get some good 
partners”, said Mr. Percy Wong, Sales 
Director of SCST.

Just a few hours into the trade show on 
the first day, Tele Radio had international 
delegates expressing interest in their 
products. Ms. Vivien Tan, Sales Director of 
Tele Radio, stated: “We are very excited. It 
shows that we can look at the international 
region to market our products.” 

As a newly joined member of SMF, Ms. 
Tan said: “SMF has done a good job of 
organising this. There is a lot of networking 
going on, which is important and I look 
forward to more of such events.”
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Chartering New 
Directions for SMF

Since his official appointment as the 
President of Singapore Manufacturing 
Federation (SMF) on the 19th of October 
2014, Mr. Douglas Foo has become the 
face of the Federation. The Founder and 
Chairman of Sakae Holdings Ltd. leads 
an inaugurated Council of 28 members to 
continue the good foundation paved by 
our past office bearers. 

“What our previous President, 
Mr. George Huang has done 
is commendable. I have 
utmost respect for SMF’s 
transformation over the past 
few years,” said Mr. Foo, “As the 
new President of SMF, I intend 
to sustain this transformation, 
and the collective wisdom of the 
Council is important and valued. 
My role is to corroborate, and 
bring out the ideas of the Council 
Members.”

That being said, Mr. Foo also 
shared his own visions on 
how SMF should move 
forward; one of which is the 
cross-pollination of ideas 
amongst SMF’s different 
Industry clusters. He 
expressed that “with SMF 
covering a diverse range of sectors and 
members across many industries, we 
need to have collaborations across the 
Industry Groups, and an active exchange 
of information.”

This is especially important, as the 
manufacturing industry today is taking 
on a much broader scope, and has 
blossomed from the traditional concept 
of factories and chimneys. Instead, 
there is an ongoing ‘servitisation’ of 
the manufacturing industry – where 
traditional product manufacturing is 
enhanced with value-added activities 
that are knowledge-based and skill-
intensive. 

Mr. Foo also encouraged companies to relook at their business models, in order to 
achieve new productivity gains. He said: “In the past few years, SMF has been aligned 
with the national move for productivity. For example, the Singapore Innovation and 
Productivity Institute was set up to drive productivity and Business Model Innovation. 
Going forward, SMF will continue to value-add to our members, helping them to scale 
up, go regional and even global.”

Being on the ASEAN Business Advisory Council and the ASPIRE Committee; Mr. 
Foo has a wealth of experience beyond the Food and Beverage industry, which will 
collectively provide invaluable insights during his term as SMF’s President. “With my 
diverse outlook and experience, I hope to bring forth best practices and share my 
insights with the Federation,” said Mr. Foo. 



Chartering New Directions for SMF

With the new Council elected in last year’s Annual General Meeting, the committees of the ten Industry Groups (IGs) of SMF have 
also seen several new faces. The Connect editorial team interviewed the new and current Industry Group Chairpersons on their 
visions for their respective IGs and their views on the industry clusters in 2015. 
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Mr. Billy Wong, Chairman of Automation Technology Industry Group 

The business environment of today has changed, and so have the expectations of our members. 
Our usual events may no longer be what they are looking for. Hence, the ATIG Committee has 
decided to shelf our yearly ATIG Conference event in lieu of a more innovative project, which is to 
focus on grouping our members together to showcase a smart manufacturing process line, as smart  
technology such as robotics is ATIG’s specialisation. 

SMF has a strong membership base across ten big sectors, we should utilise this to our advantage. 
As the ATIG Chairman, I hope for more inter-IG collaborations to generate greater synergy, and to 
promote and recognise business exchanges amongst our members. 

Mr. Rowan Tan, Chairman of Building Products & Construction Materials 
Industry Group

The purpose of BPCM IG is to help our members improve their businesses, obtain the necessary 
government support, and to facilitate an exchange of ideas and industry updates. We also act as 
the voice for this sector, by providing feedback to government agencies on their policies. Moving 
foward, we plan to have more dialogue sessions with regulatory bodies and authorities. Another 
area the IG will be focusing is on improving the safety standards. We will be working closely 
with SMF Health, Safety, Security and Environment (HSSE) Function Committee on improving 
workplace safety and health. 

Mr. Tay Jih-Hsin, Chairman of Electrical, Electronics and Allied Industries Industry 

Other than increased business costs and labour crunch, many companies in this sector also face the 
challenges of a volatile currency market. Another concern is the slowdown of China’s manufacturing 
industry. Amidst this environment, there are several key areas companies in this sector should 
look into, so as to sustain their growth: improving productivity, overseas expansion, and improving 
their products as well as focusing on Research & Development (R&D). The EEAI IG aims to help 
our members in these areas through organising talks on government grants and policies, as well as 
promoting standards and accreditation. Standardisation helps to improve product quality. To raise 
your products to an international level, standard compliance is crucial. However, there are many 
companies that are not yet aware of this. 

Mr. Simon Li, Chairman of Energy & Chemicals Industry Group  

The E&C IG provides a platform to transform and drive our industries forward by sharing among 
members the industrial trends and commercial intelligence, such as environmental regulations, 
alternative and renewable energies. In terms of current and future projects, we are looking into 
working with the China National Chemical Information Centre to organise the China Petrochemical 
Industry Conference, which will be held in Singapore. In addition, we will also be planning visits to 
JTC’s Rock Cavern, Singapore LNG Corporation and TÜV SÜD PSB Pte Ltd.
 
The E&C industries are not without challenges. Crude oil price slump drags down rig count and 
extends an unprecedented retreat in drilling. Severe labour crunch has also taken its toll on our 
industries. As the Chairman of E&C IG, I encourage members to keep transforming your business 
models to adapt to evolving business environment and ecosystem. At the same time, consider shifting 
your focus to emerging markets with strong growth and where Free Trade Agreements are in force.
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Mr. Sunny Koh, Chairman of Food & Beverage Industry Group 

Companies in the F&B IG can be very heavily impacted by the labour crunch. Companies, especially 
small and medium enterprises, may find their solutions in the Senior Academy Golden Work 
series, or sign on to the Earn & Learn Programme to obtain young talents. These are the channels 
of assistance available for the food companies. Another opportunity for the F&B industry is the 
B2B transactions. Food services in China have keen interest in our food manufacturers. To ride on 
this wave, companies should focus on increasing their capabilities. The F&B IG is planning a slew 
of activities to help our members in building capabilities. These include the ongoing Working in 
Partnership projects in Thailand, Philippines, and China. The IG is also looking to organise B2B 
food services roadshows in China. 

Mr. Stuart Koe, Chairman of Life Sciences Industry Group

Despite the multiple challenges our local life sciences industry faces, such as high barriers to entry, 
prohibitive regulatory requirements for product registration and manufacture, and the increasing 
costs of regulatory compliance, there remain opportunities to tap into. Singapore’s healthcare 
landscape is evolving rapidly, with a focus on developing new models of care, and deep engagement 
with the community and service providers. New value chains are emerging, as are the need for new 
kinds of support services. 

In view of the above, the goal of SMF’s LSIG is to represent the common interests of our members 
and giving a collective voice when liaising with regulators, government bodies and the authorities, 
building up the skills and capacity of our SMEs to help them remain competitive, and provide 
a bridge between agencies and SMEs to optimise the plethora of incentives available to our 
companies to improve their capabilities and productivity. 

We plan on offering a comprehensive capacity building programme later this year, to be launched 
together with SMF and an accredited qualified training consultant. This series of workshops will close 
the knowledge and skills gap required to stay abreast of the rapidly evolving regulatory landscape. 
The topics covered will be relevant to all our industries, be it pharmaceutical, medical technology, 
complementary health or even cosmetics. We are also rolling out an informal partnership with 
BioSingapore to increase networking opportunities with the burgeoning bioscience industry  
in Singapore.

Mr. James Wong, Chairman of Metal, Machinery & Engineering Industry Group 

One of the challenges our members face is the fast changing business landscape, be it in Singapore 
or overseas. In the upcoming months, MME IG aims to invite business analysts to give talks to our 
members on topics such as monetary policies in Singapore and their impact on businesses. These 
are useful information which will help our members formulate business strategies and stay relevant 
to the industry. Technology-wise, we will continue to look into 3D Printing, which will be featured in 
our upcoming activities. Another area of interest is the R&D facilities in Singapore. MME IG is looking 
to collaborate with government agencies such as A*STAR to help transform the industry. As the new 
Chairman of MME IG, I look forward to contributing my experience to the industry. 

Ms. Annabelle Tan, Chairperson of Packaging Council of Singapore Industry Group 

The packaging industry can be an interesting industry with many opportunities. Due to changing 
of lifestyle, packaging has gone beyond being simply containment for products. At PCS IG, we aim 
to help our members expand their footprints overseas. This is especially important as the business 
costs in Singapore may no longer be favourable to small and medium enterprises. We plan to bring 
our members on overseas business missions, for them to immerse in business networking and 
explore collaboration opportunities. We have already organised a trip to Vietnam. Moving forward, 
the industry needs to look at the entire packaging supply chain. PCS IG will continue to work with 
technology providers and professionals such as A*STAR to explore new technologies for packaging. 
Our annual Singapore Packaging Star Awards is another platform from which participants expand 
their business boundaries. Winners will be eligible to compete in the Asia Star Award and the World 
Star Award, which will allow participants a gateway to harness regional and international acclaim.  



SINGAPORE manufacturers cannot continue to operate with 
a “business as usual” mindset. The Singapore Manufacturing 
Federation, where I work, has programmes to work with local 
manufacturers, and many companies do benefit from them.

However, based on my own research, my view is that the key 
to retaining their competitive edge over their regional rivals is 
Business Model Innovation (BMI).

BMI is coming up with new ways to conduct a business, change 
or upgrade an existing business to meet customers’ demands 
and generate value.

BMI aims to increase the business performance by capturing, 
creating, developing and delivering value for customers and the 
market.

For existing businesses, BMI involves strategies to differentiate 
themselves from their competitors and ward off start-ups. For 
new businesses, BMI plans to capture new markets and gain 
market share.

A key element of BMI is technology innovation. The proliferation 
of Internet usage, speed of the fibre broadband, ease of access 
to information, and the popularity of social media - all these 
change consumer behaviour and influence how businesses are 
conducted today.

Singapore offers many examples of successful business 
model innovations. Examples include Newater (conversion 
of reclaimed water into drinking water), Keppel Corporation 
(from an ordinary engineering and shipyard operation to one 
of the world’s largest offshore and marine groups) and Jurong 
Industrial Park (a swampland converted into a major industrial 
park), to name just a few.
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Manufacturing Needs An 
Innovation Boost

Further afield, the global smartphone industry also 
demonstrates the importance of BMI. Nokia, which began as a 
forestry player, overtook its competitor, Motorola, to become the 
leading digital smart phone provider in 1999. Lagging behind in 
product innovation, Motorola was overtaken by Nokia, which in 
turn was overshadowed by Apple.

Mr Steve Jobs used a different business model focusing on 
consumers’ lifestyle. The launch of the iPhone in 2007 was an 
astounding success.

Similarly, Samsung overtook Apple in 2014 using a different 
business model of competing on wider-screen designs and 
riding on the Android platform.

Currently, the market shares of Apple and Samsung are being 
eroded by fierce competition from Chinese manufacturers, 
such as xiaomi and Coolpad, whose business model is to use 
the same technology but make the phones cheaper and better.

The global smartphone industry sends a clear signal to 
Singapore’s manufacturing industry: In order to remain 
competitive, manufacturing companies in Singapore have to 
innovate and transform their business models.

 From lone rangers to collaborators

MANUFACTURERS in Singapore need to create more value 
propositions for the market by collaboration instead of doing 
it alone.

Teamwork and collaboration are critical success factors during 
this era of globalisation. New manufacturing technologies are 
transforming the industry, such as robotics, automation, and 
additive manufacturing.

AMID the current economic restructuring, manufacturers 
in Singapore are grappling to meet the targeted national 
productivity increase of 2-3 per cent per annum.

Where is the silver lining?
One answer lies in transforming the manufacturing sector 
through innovation-driven productivity.

Manufacturing companies can remain competitive by finding 
innovative ways to transform their business models, value 
propositions, target markets, marketing and even their cultures 
to increase productivity.

‘Business as usual’ to business model innovation
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 Traditional marketing to K-culture 
marketing

CULTURE is defined as the “way of life”, influencing the 
way groups do things. The most notable global cultural 
transformation in recent years is the South Korean influence. 
The Korean wave or “hallyu” has taken the world by storm, 
exerting its influence on modern popular culture across the 
globe.

K-pop is hugely popular in Asia. The phenomenally successful 
music video of Gangnam Style by South Korean pop star Park 
Jae Sang, or Psy, broke a YouTube record by becoming the first 
video to reach a staggering one billion views.

K-drama has also been enjoying tremendous successes. 
Internet platforms like YouTube with video-sharing capabilities 
have enabled streaming of content to a worldwide audience. 
Korean drama Winter Sonata has drawn billions in revenue for 
its writers and the Korean economy.

Another interesting facet of South Korean culture is the 
prevalence of plastic surgery, which makes the country a 
magnet for both locals and foreigners seeking plastic surgery.

The success of K-culture is no accident. It is the result of years 
of strategic planning and investment by the South Korean 
government, which nurtures a culture that relies heavily on 
innovation and exporting ideas, products and entertainment to 
the rest of the world.

A company’s culture is often deeply entrenched and 
transformation usually takes years. But, if done properly, culture 
is a powerful engine to fuel the company to sustainable growth.

Many world-class companies such as Google, Apple, Coke and 
General Electric have strong corporate cultures that enable them 
to attain leadership positions in their respective industries.

Hence, Singapore’s manufacturing companies should review 
and transform their corporate cultures to focus on innovation 
with a global outlook. They should embrace a culture that 
supports innovation in products and services, reinventing of 
the business model, and talent change as part of their journey 
towards transformation.

Singapore’s manufacturers need to collaborate with others to 
exploit these technologies.

They have some advantages to start with.

Singapore is an international brand, trusted across the globe. 
Singaporeans have a distinctive strength in understanding 
Eastern and Western cultures and mindsets.

Who can Singapore manufacturers work with? They cannot 
compete with low-cost production markets. But they can 
partner with Chinese companies to expand to the rest of the 
world, such as Africa and Latin America. Chinese companies’ 
resources can be combined with Singapore manufacturers’ 
international experience and knowledge.

Local manufacturing companies can work with overseas 
manufacturers, particularly the medium-sized enterprises 
and those that need a brand name to produce or assemble 
products in Singapore. Goods with the “made in Singapore” 
branding have a strong global perception for quality. Singapore 
companies also need to work with each other and collaborate 
more to penetrate overseas markets.

Larger firms should support smaller local enterprises by 
assigning more jobs and contracts to them. Large local firms 
should position themselves as reliable value chain suppliers to 
multinational manufacturers (MNCs) in this region so that they 
can expand together with the MNCs into global markets.

 Transforming target markets

TARGET markets are moving from middle-class consumers in 
the US and Europe to the middle classes in emerging economies, 
especially in China and India.

Their demands are not homogeneous. In developing countries, 
the middle class may be more price-conscious and place more 
emphasis on the functionality and durability of products. The 
well-heeled middle classes in developed nations are enthralled 
by aesthetics and additional features.

The strategy Singapore manufacturers can adopt is to “de-
feature” so as to lower production costs. For example, rural 
villages in India need their fridge to keep their food fresh but 
may not need a deodoriser or an ice-water dispenser.

A Singapore fridge manufacturer could build a low-cost fridge 
with basic functions, and price it cheaply to sell to emerging 
markets. They do not need to compete against established fridge 
manufacturers, which focus more on R&D and rich features that 
appeal to developed nations’ users.

This article first appeared on The Straits Times Opinion page on 6 
February 2015. It is penned bySMF Assistant Secretary-General 

Dr Michael Teng.
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with issues of grief, trauma and crises, such as death, 
illness, family breakdown, violence, abuse, disaster, 
accident, loss of job or life changes? It can affect them 
emotionally and impact their performance at work.
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A Leg Up For The Future of Manufacturing in Singapore

The linchpin in the 2015 Singapore Budget has got to be the 
SkillsFuture initiative.

It is an ambitious programme: the Government is setting 
aside a billion dollars each year for the next five years to help 
Singaporeans gain deeper skills valued by industries. 

This initiative is good reason for the manufacturing sector 
to cheer. Amidst lacklustre productivity growth, SkillsFuture 
tackles the labour part of the productivity equation. 

While the Productivity and Innovation Credit Scheme and 
other productivity programmes target capital productivity, 
SkillsFuture seeks to increase labour productivity by developing 
our workforce so that the skills of employees are more aligned 
to what employers need. 

Such investment in skills upgrading is what will truly sustain 
real wage growth, even as global competition heats up and 
technological advances pose increasing risk to existing jobs. 

In addition, long-term investment in people and their 
capabilities is what will help the manufacturing sector shift 
from value-adding to value-creating. 

Under SkillsFuture, the Government has also displayed its 
commitment to boost industry collaboration.

Besides strengthening collaboration among training 
institutions, unions, trade associations and employers, a shared 
pool of SkillsFuture Mentors will be developed. 

This pool will comprise specialists with deep industry-relevant 
skills. Small & medium enterprises (SMEs) – including our 
manufactures – can tap on this shared resource to overcome 
constraints in training capabilities and capacity. 

Industry collaboration is especially vital to SMEs so they can 
build skills in their people and benefit from industry-wide 
innovation.

Beyond training, manufacturers here can share best practices, 
the use of new technologies and explore partnerships 
with overseas manufacturers to bring their brand beyond  
Singapore’s shores. 

After all, as this Budget noted, externally-oriented companies 
and sectors seem markedly more productive compared to 
domestic-oriented ones.

Productivity growth rates averaged five percent a year for the 
former, as opposed to under one percent for the latter. 

Against the backdrop of slowing output, the manufacturing 
sector should consider taking advantage of initiatives in this 
year’s Budget which encourage internationalisation. 

All activities supported under IE Singapore’s grant schemes will 
be raised from 50 per cent to 70 per cent for three years. Double 
tax deduction for internationalisation will also be extended to 
cover salaries incurred for Singaporeans posted overseas. 

Given the formation of the ASEAN Economic Community 
later this year, the new International Growth Scheme – which 
provides concessionary tax rates to help Singapore businesses 
internationalise – is extremely timely. 

As for levy rates, the Finance Minister announced that the 
Government will keep the current levy rates for two more years, 
2015 and 2016, for Work Permit holders in the manufacturing 
sector. 

This freeze in levies is welcomed, buying more time for 
manufacturing companies to restructure. 

Singapore’s manufacturing sector likely shrank for a third 
straight month in February, according to the latest Purchasing 
Managers’ Index, an early indicator of factory activity. Moving 
forward, our manufacturing businesses must focus on 
innovation, internationalisation and collaboration to boost 
competitiveness. Singapore Budget 2015 has set the stage for 
them to do just that. 

This article is contributed by Chiu Wu Hong, 
Head of Enterprise Incentive Advisory, KPMG in Singapore. 

The views expressed are his own.
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Makes Business Sense

Loss of employee’s output due to injury or diseases will slow 
down productivity. An effective safety and health management 
system can reduce injuries, illnesses and their associated costs, 
such as medical expenses, employee’s injury compensation, 
additional manpower cost for covering lost time, etc. Hence it 
makes good business sense to invest in a workplace safety and 
health (WSH) management system.

When a company progresses to bizSAFE Level 3, its risk 
management plan would be implemented and audited. The 
survey showed that more bizSAFE Enterprises were aware of the 
safety and health risks at their workplaces and involved their 
employees in risk assessment process. Based on the employees’ 
perspective, the findings also suggested that bizSAFE certified 
companies had better WSH practices and programmes in place, 
such as having reward systems to recognise good WSH practices.

1 The study interviewed 1,652 companies for 
those with bizSAFE Level 3 certification or higher 
(a.k.a. bizSAFE Enterprises), those without 
bizSAFE certification as well as potential clients 
of SMEs to evaluate the business value of bizSAFE 
certification.

In 2007 the WSH Council launched 
the national bizSAFE programme to 
help small and medium enterprises 
(SMEs) build capability in managing 
safety and health risks. This initiative 
utilises a five-step programme which 
progressively builds the capability of 
companies in managing WSH risks. 
The programme also acknowledges 
companies’ WSH efforts through a 
certification programme. Since its 
inception, bizSAFE has attracted 
more than 19,400 companies which 
recognise the value in having WSH 
risk management capability.
bizSAFE adopts a top-down approach 

Deliver 
Excellence 

in WSH 
Management 

System

Helping SMEs in Building Safety and Health 
Risk Management Capability

Value of bizSAFE Certification
where top management of companies 
attend a half-day workshop to embark 
on their bizSAFE journey (bizSAFE 
Level 1). The 2013 bizSAFE perception 
survey1, conducted by WSH Institute, 
revealed that management staff of 
bizSAFE Enterprises demonstrated 
greater involvement and commitment 
towards WSH by attending WSH 
meetings, monitoring companies’ 
WSH performance and setting WSH 
targets. This suggested that involving 
top management from the beginning 
of the bizSAFE certification made a 
difference in driving changes within 
the company.

5

4

3

2

1

Implement 
Risk 

Management

Acquire 
Capability 

in Managing 
WSH 

Systematically

Acquire Risk 
Management 

Capability

Demonstrate 
Top 

Management 
Commitment

Almost 9 out of 10 companies that engaged 
bizSAFE Enterprises found them to have 
better safety and health management and 
thus preferred to continue to engage bizSAFE 
certified companies for future projects. 
About two-thirds of them also indicated 
willingness to pay more to engage bizSAFE 
Enterprises. The findings implied that 
bizSAFE certification fostered more business 
opportunities and built rapport between 
companies that believed in having capability 
to manage WSH risks.

The bizSAFE evaluation study concluded 
that bizSAFE helped improve companies’ 
safety and health through creating a greater 
level of awareness of, better management 
of WSH risks, and a stronger commitment 
towards WSH. bizSAFE certification is also 
valued among like-minded companies that 
understand having an effective safety and 
health management system makes good 
business sense.

For more information on bizSAFE programme, 
visit www.wshc.sg or email to 
bizSAFE@wshc.sg. 

The key findings on the evaluation of bizSAFE 
programme are available at www.wsh-
institute.sg.
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New Consumers and Emerging Trends in 
Retail Industries

In today’s market, consumers’ increasingly digital 
lifestyles as well as the rise of the middle-class 
consumers are opening up new opportunities for 
retailers and manufacturers to engage their target 
audiences. To do so, companies need to understand 
the emergence of the new consumer base and 
evolving trends in the retail industry. By 2020, a 
new wave of consumer groups and trends will 
emerge and play a consequential role in shaping the 
industry.  

To help companies identify and react to these 
emerging consumers and trends, GS1 Singapore 
will be co-organising an Efficient Consumer 
Response (ECR) Forum with ECR Singapore and 
NTUC FairPrice Co-operative Ltd. ECR Singapore 
is part of the global initiative to help retailers and 
manufacturers to generate sales and to enhance 
consumer satisfaction largely through supply chain 
initiatives.  

Aptly themed “New Consumers |Emerging 
Trends”, the forum aims to bring together over 100 
participants, including Chief Executive Officers 
(CEOs), retailers, manufacturers, practitioners 
and quality experts from both local and overseas 
establishments for the sharing of ideas, knowledge, 
and success stories on emerging trends in the 
consumer goods and retail industries across the 
Asia-Pacific region. Through a series of informative 
presentations, participants will also be able to 
gain new insights on sustainable business models 
and global traceability standards, which are a key 
enabler to maximise the efficiency of a supply chain. 

Event Details
Date :  15 May , Friday
Time :  10am to 1pm
Venue :  NTUC Fairprice Auditorium @Office Lobby A, Level 10  
  No 1 Joo Koon Circle Singapore 629117

 (besides Joo Koon MRT Station)   

Registration Fee (Inclusive of 7% GST)

 
 
 
 

 
 

Programme 
• Opening address by Mr. Tng Ah Yiam, Deputy CEO, Singapore 

(Merchandising), NTUC FairPrice Co-operative Ltd
• Presentation: From Traceability to Trust Across the Value Chain 
• Presentation: How to Meet the Expectations of the new 

Emerging Consumers for the Next 5 Years?
• Networking Tea-Break
• Presentation: Change is Never Quick or Easy. Are You Ready to 

Make the Change?
• Sharing Best Practices: Managing Sustainability & Robustness
• Panel Discussion: New Consumers | Emerging Trends 
• Networking Lunch

For more information on the event, please contact: 
Ms. Low Lee Keng lowleekeng@gs1.org.sg 6826 3089
Mr. David Chong david.chong@gs1.org.sg 6826 0143

Special Fees S$
(before 8 May 2015)

Standard Fees S$ 
(after 8 May 2015)

ECR SG Members / 
GS1 Members Rate

S$88.00 S$108.00

SMF Members/
Partner’s Rate

S$108.00 S$128.00

Standard Forum 
Rate / Non-
Members Rate

S$128.00 S$158.00

(Group bundle rate: Receive 1 complimentary ticket with every 2 
tickets purchased)
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One of the prevalent myths in the 
workplace is that if an employee is busy, 
then he or she must be productive. In 
reality, being busy and being productive 
may be the farthest thing apart from each 
other. In a productivity-driven economy, 
it is crucial for companies, especially for 
the top management, to have the correct 
mind-set to identify the difference and 
develop strategies to help employees be 
productive, not just busy.

The key to do so is creating a “Productivity 
DNA” within the company – which is to 
say, building a continuous improvement 
and productivity culture in the 
organization. Despite the manufacturing 
industry’s progress in terms of 
productivity, much is still yet to be done 
to guide manufacturers, especially small 
and medium-sized enterprises (SMEs), 
towards productivity growth. It is hence 
important for each SME to develop a 
sustainable and systematic approach 
to discovering, experimenting, and 
pursuing productivity.  

With this objective in mind, SMF 
Singapore Institute of Innovation and 
Productivity (SiPi) has developed a 
MasterClass programme that is designed 
to empower company Chief Executive 
Officers (CEOs) and senior management 
to instil the Productivity DNA into the 
corporate culture. 

Funded by SPRING Singapore, this 
programme will be conducted in three 
different phases, namely: coaching 
workshop and on-site diagnostics, 
experiential learning/benchmarking 

best practices, and productivity 
implementation roadmap.

The first phase will see a training 
session conducted by Master Trainers 
from SiPi where participants will learn 
about the relevance of improvement 
methodologies and how to develop and 
sustain the ideal Productivity DNA for 
their company. This will be followed by 
an on-site diagnostic walkabout with 
SiPi’s consultants wherein a diagnostic 
report will be generated, analysing both 
the strengths and gaps of the company, 
while identifying specific areas for 
improvement. 

The second phase is conducted in 
collaboration with the Japan Productivity 
Centre (JPC). It consists of a five-day 
mission trip to Japan where participants 
will be introduced to some of the best 
practices and methodologies adopted 
by Japanese corporations. With this first-
hand exploration, participants will take 
away with them a sense of urgency to 

develop their operations to a higher level, 
and on returning from the study trip, 
they can map out an informed plan for 
productivity improvement.

In the final phase, companies are 
expected to contextualise and execute 
their implementation plan as outlined 
in previous phases. Phase 3 involves two 
parts which participants can choose 
from: a targeted project implementation 
with direct coaching, either by SiPi or 
JPC; or productivity tools coaching 
and application conducted by SiPi for 
the company staff, so that they can be 
equipped with the knowledge and skills 
to work independently on small-scale 
productivity projects, thereby ensuring a 
sustainable productivity culture.

Throughout the course of the 
programme, participants will be able 
to tap into the professional expertise 
of SiPi’s project consultants, wherein 
they will provide the necessary support 
needed to implement new productivity 
concepts in organisations. Furthermore, 
participants of the MasterClass can form 
a community where they can exchange 
ideas and share experiences of their 
journey to improve productivity – a bond 
crucial in facilitating CEOs to anticipate 
opportunities and future challenges. 

For more enquiries, please contact Mr. 
Joseph Goh:

www.productivitydna.com

enquiry@sipi.org.sg / Joseph.goh@
smfederation.org.sg

(65) 6826 3146 / (65) 6826 3111



Revenue, cash flow, productivity and 
human resources are just some aspects 
business owners need to juggle. For 
Daphne Hedley, a timely e-mail was the 
key in bringing her natural food and 
personal care products business to the 
next level.

How did you learn about the SME 
Centre@NorthWest?
My brand was just starting out in a small 
shop space at Pasarbella in Bukit Timah 
when I received an email introducing the 
SME Centre@NorthWest. As it was my 
first time running a business, I thought 
to myself that I could use any help that 
I could get! 

How did you benefit from their 
help?
When I contacted the SME Centre@
NorthWest, I was assigned a business 
advisor who studied my business setup. 
After gaining an in-depth understanding, 
he introduced me to a productivity 
toolkit, and helped me implement 
an inventory management system. 
Besides the hardware, knowing that I 
am new to business, he also suggested I 
attend relevant courses to improve my 
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business knowledge in managing labour 
and productivity. This open channel 
of communication was great. I could 
approach my business advisor whenever 
I was uncertain of anything.

Will you recommend other SMEs to 
seek assistance from them?
You may question if you can really 
get help for free. My advice: put aside 
the doubts and just go for it. From my 
experience, the Centre comes with no 
strings attached and is equipped with 
business advisors who genuinely want to 
bring your business to greater heights.

Gaining 
a Head 
Start 
SME Centre@NorthWest helped 

first-time entrepreneur Daphne 

Hedley get her business onto the 

fast track. She shared her journey 

with Cohesion.

“Responsive and helpful, the 

SME Centre@NorthWest business 

advisors really put in their 

efforts to create a meaningful 

experience.” 

– Daphne Hedley

For a one-to-one consultation, feel free 
to contact the SME Centre@NorthWest 
at northwest@smecentre-smf.sg or call 
6839 4963.

Give your business a boost! Tap 
on services available at the SME 
Centre@NorthWest.

• Business Advisory Services

• Productivity Advisory Services

• Information on Government 
Assistance Schemes

• Seminars and Capability 
Workshops
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SMF-SDO Launched New 
Standards in Waste Management 

An efficient system for waste collection and disposal is 
critical in keeping a clean environment in Singapore, given 
the country’s limited land area and dense population. As the 
National Standards Body appointed by SPRING Singapore, the 
Singapore Manufacturing Federation-Standards Development 
Organisation (SMF-SDO) held a seminar on 9 March 2015 to 
introduce a set of newly developed Singapore Standards (SS) 
for waste and recycling containers, as well as revised SS on 
refuse bins. 

The new SS EN 840:2014 series of SS (Parts 1 – 6) for mobile waste 
and recycling containers will cover specifications, applications, 
performance requirements and test methods for mobile waste 
and both two and four-wheeled recycling containers. These 
new standards will provide the essential safety, health, and 
ergonomic requirements that will help to ensure the welfare of 
the workers and the general public. 

On the other hand, the revised SS 369:2014 is on specification 
for moulded thermoplastic refuse bins. It specifies the 
requirements for moulded thermoplastic rectangular refuse 
bins that have a capacity of up to 250 litres. These standards will 
enhance the safety, durability and compatibility of the waste 
containers with refuse collection vehicles. 

The seminar was attended by close to 140 participants involved 
in the waste and recycling business. Mr. Lam Joon Khoi, 
SMF Secretary-General, delivered the welcome address. This 
was followed by the keynote speech by Mr. Koh Kim Hock, 
Director-General, Environmental Protection Division, National 
Environmental Agency.  

“There is still room for improvement in terms of productivity, 
as the industry is still very labour-intensive. There is a need for 
standardisation of equipment, and hence this launch of new 
standards, which aim to provide quality assurance to the waste 
management industry,” said Mr. Koh.

The seminar presented a series of informative talks on SS 
369:2014 and SS EN 840:2014 that allowed participants to gain a 
better understanding on the rationale behind these standards, 
their methodology, compliance, as well as implementation 
initiatives and plan. To wrap up the event, there was also a panel 
discussion where speakers took turns to address the concerns 
and questions raised from the floor.

“This seminar is useful as it encourages participants to take up 
the standards. We need to work towards a unified standards 
system and make progress together,” reflected one participant 
at the end of the event.

The event took place at Furama Hotel on 9 March 2015Mr. Lam Joon Khoi (left) and Mr. Koh Kim Hock (right) delivered the welcome 
address and keynote speech respectively

An interactive panel discussion provided further insights on the waste 
management industry 

Mr. Birch Sio, SMF Council Member and Chairman of SMF Health, Safety, 
Security and Environment Function Committee, presented tokens of 
appreciation to each of the speakers 
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Young Talents in the Manufacturing Industry 

Despite the ongoing transformation of Singapore’s 
manufacturing industry from labour-intensive activities to 
knowledge-based ones, there are still widespread perceptions 
that manufacturing jobs are dirty and involves back-breaking 
labour. Another common misperception that persists is that 
one is “better-off” working for a multinational company (MNC) 
than a small and medium enterprise (SME). With SMEs making 
up 97% of the manufacturing establishments in Singapore, 
these misperceptions can indeed hurt the SMEs and keep 
talents out of the workforce.

Kaixin (left) and Hany (right) took part in the STP and 
worked for Fine SheetMetal Pte Ltd, a manufacturing 
solutions SME

Why did you decide to participate in STP?
Hany: It was mainly due to my desire in gaining work experience and 

knowledge before deciding on the engineering field I wanted to 
pursue for further studies. I find STP a great platform as they welcome 
fresh graduates whom have not worked in a full-time job before. The 
attractive contract bonus and the constructive training offered by the 
company I’m working for was also beneficial. 

Kaixin: I wanted to gain work experience since it is my first time getting a full 
time job after graduation. STP has given me a lot of benefits which 
includes the attractive sign on contract bonus as well as able to have 
constructive training program from the company I’m working at now.

Why did you choose to go into the manufacturing industry as an 
engineer? 
Kaixin:  I am curious to know how things actually work. What we have learnt 

in school are mostly theoretical knowledge compared to working in 
the engineering industry, where we get to see the very manufacturing 
process, understanding every step of how things are being done from 

The SME Talent Programme (STP) was set up to help turn these 
misperceptions around. It helps local SMEs attract talents from 
the polytechnics, Institutes of Technical Education (ITEs), and 
local universities by sponsoring students study awards and 
job opportunities upon graduation. Sponsored by SPRING 
Singapore and administered by Singapore Manufacturing 
Federation (SMF), the first batch of students participating in STP 
will be completing their attachment with respective SMEs. The 
CONNECT editorial team interviewed two of the participants, 
Kaixin and Hany, on their experiences. Both girls were working 
with Fine SheetMetal Technologies Pte Ltd during the STP. 

scratch to the final product.

Any myths about working in SME environment you can debunk?
Hany: One of the myths is that you will have less exposure working in the SME companies compared to MNCs. This is not 

very true. In fact, as it is a smaller company, there are more chances to liaise with the different departments, hence, 
you will be able to learn more about the company. 

What have you learnt during your time with the company? Any skills/competencies gained?
Hany:  Throughout the period of time working here, I gained a lot of experience and knowledge. As I was working in the 

Planning and Production Department, I learnt about the production process of manufactured parts. I am now 
more familiar with the engineering drawings and the different types of metal finishing. 

Kaixin:  During my time with the company, I have gain a lot of knowledge and experience. I was working in the Sales 
and Marketing Department, which allowed me to interact with suppliers and customers, and to improve on my 
communication skills.

SME Talent Programme

To find out more details on the STP, please contact the STP team at:
stp@smecentre-smf.sg or 6826 3148
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Companies that have established proper forklift training for 
their workers benefit from improved operations process, 
increased equipment life and lower costs for down time.  It 
is also important to have regular forklift training which will 
decrease the likelihood of injuries to forklift operators and 
damage to equipment and property. In Singapore, having 
properly certified and trained forklift operators is mandatory    
for companies.

Forklift operators who are not trained on how to operate a 
forklift truck correctly are not only putting themselves at risk, 
but those working around them as well. It is essential that 
anyone operating a forklift knows how to recognise potential 
accidents and how to avoid them.

At SMF Centre for Corporate Learning, we pride ourselves 
on carrying out forklift training in a relaxed and friendly 
atmosphere while still adhering to professionalism. SMF CCL 

Importance of Forklift Training

3 Days Course
(English/ Mandarin)

Total Fees: $449.40 (Inclusive of 7% GST)

*Applicant must possess a valid Singapore or 
Malaysia Class 3 driving license.

5 Days Course
(English/ Mandarin)

Total Course Fee (5-Day Course): $679.45 
(Inclusive of 7% GST)

Refresher Course SMF Member: S$160.50*

Non-Member: S$192.60*

For further enquiries:

Contact : Ms Diana/ Ms Janice

Telephone  :  6826 3055/ 6826 3051

Email  :  dianaton@smfederation.org.sg

Our homepage  : http://www.smfccl.sg 

is the only forklift training provider that offers a sheltered 
environment which provides continuous training, no disruption 
or postponement. The training is conducted in either English  
or Mandarin.

The forklift training course is suitable for all workers who 
need to operate a forklift in their course of work. Successful 
participants will receive a Forklift Driver’s Training Course 
Certification accredited by WDA. (It is mandatory from Ministry 
of Manpower that you will need a Forklift Driver’s Training 
Course Certification in order to operate this vehicle).

SMF Centre for Corporate Learning also runs a very popular 
Forklift Driver Refresher Course, which aims to refresh forklift 
operators on safe operating techniques and knowledge. The 
course can also be customized/contextualized to different 
workplace conditions to suit your company’s needs.
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SMF members enjoy a 

20% discount!

Looking for a place to host 
your events? Singapore 
Manufacturing Federation 
(SMF) caters to your business 
needs by offering the perfect 
facilities for seminars, 
conferences, and workshops. 

Facilities Rental  

For more information, please contact conference@smfederation.org.sg

SMF Welcomes You!
SMF is pleased to welcome the following new members*  as part of our family.

Be part of SMF today. Email us at membership@smfederation.org.sg for enquiries 
or log on to www.smfederation.org.sg for more information or to download the 
application form.

*Listed in alphabetical order and information accurate as of 16 April 2015

1. APEx FIRE SYSTEMS PTE LTD

2. ARBEIT SICHER PTE LTD

3. ARC MARINE & ENGINEERING PTE LTD

4. ARC MARINE & ENGINEERING PTE LTD

5. AVON SERVICES PTE LTD 

6. BREVINI (S.E. ASIA) PTE LTD

7. CANTIER SYSTEMS PTE LTD

8. CARGILL ASIA PACIFIC HOLDINGS PTE LTD 

9. CESK RESOURCES PTE LTD

10. CHARLES WEMBLEY (SEA) PTE LTD

11. CLASSIC PRECISION TOOLING PTE LTD

12. DENZ PTE LTD

13. DIGITAL MAGIx PTE LTD

14. DIRECT LINK WORLDWIDE  
DISTRIBUTION PTE LTD

15. GIMPER SZ TECHNOLOGY PTE LTD

16. GREP TECH PTE LTE

17. H20 FLOSS PTE LTD

18. HALLIBURTON FAR EAST PTE LTD

19. HIOKI SINGAPORE PTE LTD

20. HYDRATECH INDUSTRIES PTE LTD

21. ICA ORTHO SERVICES PTE LTD

22. INGREDION SINGAPORE PTE LTD

23. MARKING SERVICES, INC. PTE LTD

24. MEDLINx ACACIA PTE LTD

25. MF3 ANTI AGING WELLNESS CENTRE 
PTE LTD

26. NEW LEAD ENGINEERING PTE LTD

27. NILA SINGAPORE PTE LTD

28. OCEANUS GROUP LIMITED

29. OUTRAM PARK FOOD PIPE PTE LTD

30. PACIFICLIGHT ENERGY PTE LTD

31. PLANT & MILL SUPPLIES PTE LTD

32. PLANT & MILL SUPPLIES PTE LTD

33. Q INDUSTRIES & TRADE PTE LTD

34. REGIONAL TEST SERVICES PTE LTD

35. SAS ASIA BAR SYSTEMS PTE LTD

36. SINGAPORE GREEN BUILDING COUNCIL

37. SINGAPORE INSTITUTE OF TECHNOLOGY

38. TEBODIN SINGAPORE PTE LTD

39. VERITAS GLOBAL HEALTHCARE PTE LTD

40. WORLD GREEN PTE LTD
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